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Impact of gender differences on clothes

purchasing decision-making styles
"A study on the youth Libyan consumers using a sample from
students of the Faculty of Economics and Political Sciences«
University of Tripoli"

Dr. Fatema Salem Merwan(*)

Dr. Abdulhamed Mohamed Weshwesh(**)

Abstract:

This study aimed to determine the impact of gender
differences on consumers decision-making styles for clothe spur
chasinge among youth Libyan consumers¢ which was
demonstrated by a study made by (Maghbub¢ Merwan in 2017):
based on identifying and measuring the consumers purchasing
decision-making styles of the youth Libyan students of the Faculty
of Economics and Political Sciences« University of Tripoli< using
the Consumer Style Inventory (CSI) model of Sproles and Kendall.
Thus« this study was designed to explore whether the consumer
style model is equally valid for both genders< using a sample
consisting of (368) individuals (50%) of each gender« to answer the
guestionnaire. Test results of the study main hypo thesis« which
states that (H1): “There are no statistically significant differences
in gender for consumers Style Inventory model (CSI) showed by
the youth Libyan students in (Maghbub¢< Merwan«< 2017) study:
demonstrated the rejection of the main null hypothesis (HO) and
the acceptance of the alternate (H1) partially« as we accept six out
of eight of the sub-hypotheses that represent the consumers
purchasing decision-making styles. It also recommended to design
more studies to explore the effect of the other demographic factors
on the consumers Style Inventory model.

* Faculty of Economics and Management / University of Tripoli.
** Faculty of Economics and Management / University of Tripoli.
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