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Abstract: 

   The study aimed to identify the extent of awareness 

of Libyan commercial banks of the importance of 

applying responsibility accounting, a case study of Al-

Wahda Bank (Al-Rasheed Branch). To achieve the 

objectives of the study, the descriptive analytical 

approach was relied upon. A questionnaire was 

designed for the purposes of the study, and (30) 

questionnaires were distributed to a sample of 

department managers, accountants and internal 

auditors at Al-Wahda Bank (Al-Rasheed Branch). A 

total of (27) questionnaires were retrieved. The 

statistical package (SPSS) program was used. The 

study concluded that Al-Wahda Bank (Al-Rasheed 

Branch) is aware of the importance of applying social 

responsibility accounting. The study recommended the 

need to develop a clear and serious vision for the 

mechanisms for applying social responsibility 

accounting in the bank. 
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الااد اساااااااااة 

( للوصاااول لنتائح، من خلال تحليل الريانات SPSSالإحصاااائي )

لدى         ناك إد اك  لد اسااااااااة إلى أن ه لج ا توصااااااا
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وبيان آنا  تطريقها بالمؤساااااااساااااااات      



156 
 

. 

 

.



157 
 

 

 (

 

: 

. 

.
.



158 
 

 

 

 

 

 
مايدة

 



159 
 

SPSS 25

 

ولقد 



160 
 

Spss

 

 The Perceptionبعنوان : al et Zelazna  ( 2021).,دراسة 

of Corporate Social Responsibility by Employees of 

International IT Corporations



161 
 

. 
.

- 



162 
 



163 
 

1  
2  
3 

 

الجانب النظري

(AAA) 

) . 
 

 "Drucker " 



164 
 

.

:
:

1 

. 
2 

. 
3 

. 
4 



165 
 

 :الجانب العملي

1

2

33

3 

3027

3

90

Pearson Correlation



166 
 

المصاااااااااري التجارية    إدراكمدى  

  1

0.05

1

P-Value 

1  0.9640.000 * 

2 0.920 0.000 * 

3  0.911 0.000 * 

4  0.869 0.000 * 

5  0.938 0.000 * 

6  0.949 0.000 * 

70.956 0.000* 

0.05

Pearson Correlation
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P-Value 

1 
لأهمياة   المصاااااااااري التجاااريااة الليبيااة ماادى إدراك

 .جتماعيةالا المسؤولية تطبيق محاسبة
X01 1.000 0.000 * 

0.05
 

(Cronbach's alpha Coefficient) أ
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X01 7 97

 

ئة النصااااااا ياة     ,Sekaran(Split- Half Coefficient)التجز

2006, P320

ا تااارااااا  بااايااارساااااااااون 

Pearson Correlation coefficient

4

Reliability Statistics 

Cronbach's Alpha 
 معامل الفا كرونباخ

Part 1 
Value 0.962 

N of Items 4 

Part 2 
Value 0.914 

N of Items 3 
Total N of Items 7 

Correlation Between Forms 
 0.965 سون بي  المجموعتي معامل ارتباط بير

Spearman-Brown Coefficient 
 معامل سبيرمان براون

Equal Length 0.981 
Unequal Length 0.981 

Guttman Split-Half Coefficient 
0.961 
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 50 119 2 27 

 18.5 0.0 3.7 70.47.4 100.0 
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 32 016 6 27 

 11.1 7.4 0.0 59.3 22.2 100.0 

3 
 

 41 019 3 27 

 14.8 3.7 0.0 70.4 11.1 100.0 

4 
 

 32 315 4 27 

 11.1 7.4 11.1 55.6 14.8 100.0 

5 

 

 31 317 327 

 11.1 0.3.7 11.1 63.0 11.1 100.0 
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 31 1 16 6 27 

 11.1 3.7 3.7 59.322.2 100.0 
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31 118 4 27

11.1 3.7 3.766.7 14.8 100.0

11



175 
 

11

 

X01 
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3.48 1.251 1.999 0.004 *  
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3.74 1.227 3.135 0.003 *  
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3.62 1.181 2.769 0.002 *  

4 
 

3.55 1.187 2.431 0.001 *  

5 

 

3.59 1.118 2.753 0.002 *  

6 3.77 1.187 3.403 0.003*  

7 3.70 1.137 3.215 0.003* 

0.05 
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1.2511.999

0.004
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